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Preface

"In the rapidly evolving digital age, marketing has transcended traditional
boundaries to become a dynamic, data-driven, and highly targeted endeavor.
Digital Marketing Demystified: Strategies for Success in the Online World is a
comprehensive exploration of this transformative landscape. Whether you are a
seasoned marketer, a business owner, or a curious learner, this book is designed
to decode the complexities of digital marketing and provide actionable insights

to help you navigate the online ecosystem with confidence and precision.

From foundational concepts to advanced strategies, the book delves into a range
of topics including search engine optimization, social media marketing, content
creation, email campaigns, and analytics. It aims to bridge the gap between
theory and practice, offering real-world examples, practical tips, and case

studies to equip readers with the tools needed to craft effective campaigns.

In a world where consumer behavior is increasingly shaped by digital
experiences, staying ahead requires not only creativity but also a deep
understanding of emerging trends and technologies. This book aspires to
empower readers to harness the potential of digital platforms, build meaningful

connections with their audiences, and drive measurable results.

I invite you to embark on this journey of discovery and innovation. Together, let
us demystify digital marketing and unlock the opportunities it offers in shaping

the future of business and communication."



Ackowledgement

I am profoundly grateful to everyone who has contributed to the creation of
this book, Digital Marketing Demystified: Strategies for Success in the
Online World. This journey would not have been possible without the
unwavering support and encouragement of numerous individuals and

organizations.

First and foremost, I would like to express my heartfelt thanks to my family
and friends for their constant inspiration and patience during the many hours
I devoted to writing this book. Their belief in my vision kept me motivated
throughout this endeavor.

I am equally indebted to my mentors and colleagues, whose insights into the
evolving field of digital marketing provided the foundation for much of the
content herein. Their invaluable advice and feedback have been instrumental
in shaping this work.

Special thanks are due to the publishing team, whose professionalism and
guidance ensured the seamless completion of this book. I am grateful for
their dedication and commitment to excellence.

Finally, I extend my gratitude to the readers of this book. It is my sincere
hope that this work empowers you to navigate the complexities of digital
marketing and achieve success in the ever-changing online landscape. Your
enthusiasm for learning and growth continues to inspire authors like me to
delve deeper into the subject.

To all those who have supported me on this journey, directly or indirectly,
thank you for making this book a reality.

Dr. Shalu Tandon

Ms. Charanpreet Kaur
Dr Raj Kumar Kashyap
Dr. Vikas Rao Vadi



Table of Contents

UNIT-1 DIGITAL MARKETING BASICS 1-54

1.1 Digital Marketing Meaning, Scope And Its Importance
1.2 Traditional Vs Digital Marketing Communication

1.3 Benefits Of Digital Marketing

1.4 Internet Marketing Basics And Microenvironment

1.5 Digital Marketing Channels

1.6 Types Of Business Models

1.7 Digital Marketing Strategies (P.O.E.M Framework)
1.8 Inbound And Outbound Marketing

1.9 Digital Transformation Model

1.10 4cs Of Digital Marketing

UNIT-2 ONLINE BUYER BEHAVIOUR AND MODEL 55-96

2.1 The Marketing Mix (7 P’s ) In Online Context
2.2 Managing Online Costumer Experience

UNIT-3 DIGITAL PROMOTION TECHNIQUES -1 97-170

3.1 Introduction of Social Media Marketing

3.2 Social Media Marketing Strategies

3.3 Overview of Social media platforms — Instagram,
Snapchat, Facebook, Mobile, Twitter

3.4 Content Planning and Strategy

3.5 Influential marketing

3.6 Content marketing

3.7 Digital marketing campaign

3.8 Other digital marketing techniques

UNIT-4 DIGITAL PROMOTION TECHNIQUES - 11 171 - 231

4.1 Introduction To Seo

4.2 On-Page(Website Optimization) And Off-Page
Optimization

4.3 Role Of Keywords In Seo

4.4 Organic Vs Non-Organic Seo

4.5 Blogging As Marketing Strategy

\



4.6 Types Of Blogs
4.7 Search Engine Marketing
4.8 Mobile Marketing

UNIT-5 TOOLS FOR SMM AND MARKETING
COMMUNICATION

5.1 Overview Of Buffer
5.2 Hootsuite

5.3 Canva

5.4 Trello

5.5 Hot Jar

5.6 Web Analytics

REFERENCE:

232-279

280 —-300

Vi



ABOUT THE AUTHORS

Dr. Shalu Tandon

Dr. Shalu Tandon, Vice Principal and Associate Professor at Don Bosco Institute of
Technology, New Delhi, has over 20 years of experience in academia and industry.
She has published extensively in reputed journals, with many works indexed in
Scopus and Web of Science. Her research focuses on web mining, digital
marketing, web user behavior, and big data.

Ms. Charanpreet Kaur

Ms. Charanpreet Kaur, Associate Professor at Don Bosco Institute of Technology,
New Delhi, has over 15 years of experience in academia and industry. An alumna of
GGSIPU and BITS Pilani, she is pursuing her Ph.D. at MRIIRS. A prolific
researcher with 20+ publications in reputed journals, her interests include Data
Mining, Machine Learning, and Data Science.

Dr. Raj Kumar Kashyap

Dr. Raj Kumar, Ph.D. in Computer Science, is a seasoned academician with over 27
years of experience. Currently a Professor and HOD of IT at SGTBIMIT, he has
published extensively in reputed journals and conferences. His recent achievement
includes a patent titled “An IoT-Based Advanced Control System for Smart
Farming,” reflecting his commitment to innovation in technology.

Dr. Vikas Rao Vadi

Dr. Vikas Rao Vadi, Ph.D. in Information Technology, is a distinguished
academician with over 25 years of experience. Currently the Director at Don Bosco
Institute of Technology, New Delhi, he has held prestigious roles in academia and
authored numerous publications. A holder of six patents, his research interests
include Data Analytics, Big Data, and Network Security.

978-81-19481-

9|-11
8119"481341
India | UAE | Nigeria | Uzbekistan | Montenegro | Iraq | Egypt | Thailand | Uganda | Philippines | Indonesia

PUBLICATION

IARA |
g'/8

IARA Publication || www.iarapublication.com || info@iarapublication.com



